
 

Generali: Palazzo Cini in Venice reopens 
 

Collaboration to access the heritage and the 

monumental complex of the Cini Foundation 

continues 

 
 

 
Venice - The Palazzo Cini house museum in Venice is opening up to the public 

for this sixth consecutive year. Thanks to Generali, in partnership with the Cini 

Foundation, it will be possible to tour the prestigious collection of antique and 

modern art of the Palazzo, located in the so-called Dorsoduro Museum Mile, in 

dialogue with the offerings of contemporaneity. 

 

The exhibition, which is opening with the first solo show ever staged in Italy by 

Adrian Ghenie (1977) entitled The Battle between Carnival and Feast, will be 

open to the public until 18 November 2019.  

 

Collaboration with the Giorgio Cini Foundation, headquartered on the island of 

San Giorgio, in front of Piazza San Marco, is the result of a lucrative and long-

lasting bond that originated from the common need to make a commitment to 

promoting access and enjoyment of culture. 

 

This sparked off Generali’s support in opening up the monumental complex of the 

Cini Foundation to daily tours using the touch technology audio guide system 

thanks to which it is possible to discover the site of enormous historic, artistic and 

architectural value in different languages.  

 

These activities are part of a broader project launched by Generali to support the 

conservation and promotion of Venice’s cultural heritage. In addition to the 

reopening of Palazzo Cini in San Vio, restoration works have begun on the 

Procuratie Vecchie and, in collaboration with Venice Gardens Foundation,  

Giardini Reali as part of our larger project, “The Human Safety Net”, which aims to 

encourage the expanded use of precious assets of exceptional cultural value. 

 
 

 

 
 
 
 
THE GENERALI GROUP 
Generali is one of the largest global players of the insurance and asset management 
sector. Established in 1831, it is present in more than 50 countries with 2018 total 
premium income of more than €66 billion. With nearly 71,000 employees in the world and 
61 million customers, the Group has a leading position in Europe and an increasingly 
significant presence in Asia and Latin America. Generali’s ambition is to be a “life-time 
partner” for its customers, by offering innovative and personalised solutions through an 
unrivalled distribution network. 
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